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Where are you in Al adoption?

OOJD

ina sea of have have all-in,
overwhelm some some across
questions tools | use enterprise

D[oyjaed
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have
some
tools | use

7/29/25



\

have

some
tools | use

» Perplexity Pro
paid version to do the simple &

more complicated queries quickly,
get links too

D[oyjaed
® COMMUNICATIONS

8

\

have
some
tools | use

* Perplexity Pro
» Castmagic

daily use across my team -
takes audio & video content
and creates all sorts of written
pieces

® COMMUNICATIONS
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» Perplexity Pro
« Castmagic

\

* Descript

smart editing of video

have creating short videos for
some social, captioning, on occasion
tools | use have used the eye contact

feature too

D[oyjaed
® COMMUNICATIONS

Perplexity Pro

Castmagic

N Descript

have
have — « Canva
tools | use simple design tasks like

removing backgrounds, etc

11
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What’s more important
than the tool you use?

What’s more important
than the tool you use?

Can you get it to do
what you need done?
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Think About the Things You Need

ideas?

14

ideas? time
savers?

15



7/29/25

Think About the Things You Need

time others?
savers?

No Matter the Goal

Need to
understand what
makes good
prompts.

17



Writing Prompts Matters

My approach:
talk to Al like it’s
an intern

© COMMUNICATIONS'
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I'm doing a presentation on efficiently using Al for communicators.
Can you give me an outline for that?

Absolutely! Here's a solid presentation outline titled:

"Efficiently Using Al as a Communicator: Tools, Tactics & Ethics"

I. Introduction (3-5 mins)
«  Welcome & objectives
«  Why Al matters to communicators today

« Quick poll or interactive question: “What's your current experience with Al tools?"

Il. Understanding the Al Landscape (5-7 mins)
«  What "Al" actually means (brief and clear)

« Types of tools communicators are using (e.g., generative Al, summarizers, image tools, scheduling
assistants) A

« Examples of use cases:

Ask anything

19
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I'm doing a talk in a couple of weeks about Harnessing the power of Al. The audience I'm
speaking to is communicators, some editors and others PR people or freelancers. The
session is 45 minutes. Here's the brief description | have put in the agenda:

Efficiency Hacks: Harnessing Al
Create content with better prompts, write in voices, and assign a task. Learn how Al tools
and workflows can change how you create content.

Knowing that brief and what you know about me and my use of Perplexity, what are some
topics | should include in the prepared presentation?

Show less

&% Perplexity « Sources -21 i~ Steps

ﬂ NMSU Global Campus @ Community ° Copy.al # CO- by U.S. Chamber o..
7 Smart Ways Al Is Top 5 Ways Al for Content Creation: Top Al Content Creation
Transforming PR &... Communications Teams Ar... How to Get Started (&... Tools | CO- by US Chambe...

Efficiency Hacks: Harnessing Al for Communicators

1. Why Al Matters for Communicators

« Transforming Workflows: Al is streamlining content creation, editing, and PR strategies, letting
professionals focus on high-value, creative, and strategic work 1 2.

+ Competitive Advantage: Early adopters of Al tools are able to deliver faster, more tailored, and
data-driven communications 1 .
v

2. Prompt Engineering: Getting the Best from »

Ask a follow-up..

20

Writing Prompts Matters

Consider the
sequence, what you
start with matters

® COMMUNICATIONS
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Writing Prompts Matters

| sell online courses that help people build the foundational knowledge needed
for a successful career in agriculture. Take a look at the website
http://groundedinag.com and recommend what | should include in a 3 minute
promo video?

()= ¢ s e c¢ ¢ P

I've built some really cool courses that | want to sell more of, can you show me
demo reels that others have made to go with their courses that are high impact
and help me understand what would make it high impact

()= e SO AN - |

© COMMUNICATIONS
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Writing Prompts Matters

I sell online courses that help people build the foundational knowledge needed for a
successful career in agriculture. Take a look at the website http://groundedinag.com and Je needed
recommend what | should include in a 3 minute promo video

(?;ﬁl Perplexity

3 minute

< Sources - 11 % Steps

% oklahoma farm report ) inag.com g0 inag.com o inag.com 2 @&

New Grounded In Ag About - Grounded in Ag The Ultimate Resource for Store - Grounded in Ag
Training Platform Aims to... People Who Want to Learn...

Key Elements to Include in a 3-Minute Promo Video for Grounded in Ag

1. Compelling Opening: The Challenge in Agriculture

show me
« Start by highlighting the complexity and rapid evolution of the agriculture industry, iahi t
emphasizing the growing knowledge gap for newcomers and professionals transitioning into Igh impac
B
« Briefly mention the consequences of this gap: costly mistakes, loss of credibility, and missed 2 )
opportunities for organizations and individuals 1 .

2. The Solution: Grounded in Ag’s Unique Offering

® COMMUNICATIONS

23
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Writing Prompts Matters

I sell online cour
successful carer
recommend whs

% Perplexity <

% oklahoma farm 1
New Grounded In A

Training Platform Ail
Key Elements
1. Compelling Oy

* Start by higl

I've built some really cool courses that | want to sell more of, can you show me demo reels
that others have made to go with their courses that are high impact and help me
understand what would make it high impact

l?ﬁ Perplexity <> Sources - 20 - Steps

e pointblank music scho... e broadcast2world @ youtube 0 teach udemy - learn ho...
How to Create a Demo Reel 5 Best Institute Promo How to Make a Demo Reel Guide to creating a promo
That Gets You Noticed - Videos to Skyrocket... that Gets You the Gig! -... video - Udemy

If you want to sell more of your courses, creating a high-impact demo reel (or promo video) is
one of the most effective ways to capture attention and drive enrollments. Here’s what makes a
course demo reel stand out, with examples and practical tips drawn from top sources and real-

emphasizing world demos.

ag roles 1

Briefly ment What Makes a High-Impact Course Demo Reel?
opportunitie

1. Start with a Strong Hook
2. The Solution:

emotionally compelling content to immedia. ¥ grab attention 1 6 12 .

¢ The first 10156 seconds are crucial. Open with your most impressive, visually engaging, or

© COMMUNICATIONS
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Writing Prompts Matters

| sell online courses that help people buill
successful career in agriculture. Take a lo
recommend what | should include ina 3 r

eﬁl Perplexity < Sources - 11 i Steps
(?;ﬁl Perplexity < Sources - 11 % Steps

#M groundedinag.com W] ire.com #m grou

Could you take a look at the website http://groundedinag.com and
recommend what | should include in a 3 minute promo video?

#0 grot

& oklahoma farm report #0 groundedinag.co Grounded in Ag NEW GROUNDED IN AG

New Grounded In Ag About - Grounded in

Training Platform Aims to...

The Ultimate Resource for
TRAINING PLATFORM AIM... People Who Want to Learn... Ag

Our Experts - Gro

Based on the content and positioning of Grounded in Ag, here’s what you should include inf
Key Elements to Include in a 3-Minu" minute promo video to maximize impact and clearly communicate your value to newcomer:

1. Compelling Opening: The Challenge in, ~ Organizations in agriculture:
« Start by highlighting the complexity a
emphasizing the growing knowledge ¢
agroles 1 z. 1. Strong Opening (0:00-0:20)

Recommended Structure for a 3-Minute Promo Video

opportunities for organizations and in employees learning, and vibrant ag landscapes.

2. The Solution: Grounded in Ag’s Unique 5

Briefly mention the consequences of 1 « Start with a dynamic visual: Show real people in agriculture—farmers in the field, new

State the core problem: “Getting grounded in agriculture is complex and time-consumi
Newcomers often feel lost, and organizatior |, ruggle to onboard quickly.”

® COMMUNICATIONS
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Discernment in Results Matter

Will you know you
have the right thing
orlj;ust what you
asked for?

D[oyjaed
® COMMUNICATIONS

26

Discernment in Results Matter

[ogjaed
® COMMUNICATIONS
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Adding Resources Can Matter

Can learn directly
from documents,
recordings, etc

Doing just one
thing with a tool...
that’s so old
school.

29
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Explore the Various Choices

® [0  ChatGPT v + GetPlus

@ New chat
Q Ssearch chats

@ Library

® sora
88 GPTs What can | help with?

€ PR Newswire Al - Press Relea...

Chats Ask anything

Media Press Release Help + =2 Tools o

Al for Communicators Outline
@ Create image

US Agriculture Word Cloud N
“Q" Think longer

Janice Person Action Figure
&P Deep research

Pasture vs Al Breeding ®
Web search

PR Intern Agreement Draft
P canvas

Export Linkedin Company Page F...

i
Free

COMMUNICATIONS'
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Explore the Various Choices

perplexity P9

|Ask anything or @mention a Space

29 e e c ¢+ (@

31
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Explore the Various Choices

& Grapes

Interpersonal communications -- lets start a good thread on the role
communications can play for personal success in achieving the factors
individuals want to schieve

23 Perplexity i Steps © Images < Sources - 74

The Role of Interpersonal Communication in Personal Success

Communication serves as the cornerstone of personal success, functioning as the bridge between
individual aspirations and achievements. In today's interconnected world, the ability to
communicate effectively with others has become perhaps the most critical skill for achieving the
various factors individuals want to accomplish in their personal and professional lives.

The Foundation of All Success

Interpersonal communication skills may be the number one key factor that brings success or holds
individuals back 1 . These skills encompass not just the words we speak, but also our nonverbal
communication, listening abilities, and emotional intelligence. When individuals cultivate strong

communication skills, they find massive benefits ~L‘th professionally and personally 1 .

|Ask a follow-up..

24

©) @ ¢ ¢
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Save the Really Good Stuff

bookmarking,
custom GPTs/

Spaces, etc
*ask the tools how

® COMMUNICATIONS

33
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Perplexity Example

AgMediaSummit

Various queries connected to my talks at AMS 25

& Addfiles & Addlinks £ Add instructions

Ask anything about AgMediaSummit or @ mention a Space

&

GroundedinAg

€  Searching with custom instructions

Ask anything about GroundedinAg or @ mention a Space

®BQ e ® 0 @

© COMMUNICATIONS
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Perplexity Exam

Browse Templates

Al Life  Technology  Finance

= Trip Planner Pro
Plan your trip vith personalized itineraries
@ and tips—just share where you're going
and what you're into.

Spaces
Interview Roleplay Coach
Practice interviews through roleplay—the
assistant plays the interviewer and adapts
10 your role and experience.
@ Money Manager
oy Take control of your finances—track

‘spending, plan budgets, and get
personalized suggestions.

Get started fast with these popular templates from Perplexity.

Sales & Marketing  Research

Website Scanner

Search a specific website for answers—
just set the domain under “Links” and ask
your question.

Quiz Me Anything

Test your knowledge on any topic—just
enter a subject to get a tailored set of
interactive quiz questions.

Big Beautiful Bill Explorer
Ask any questions about the 800-page
bill,

L

People &Ops  Education

Get Started with Perplexity

Get the most out of Perplexity—just type
what you're trying to do and get
personalized tips, feature suggestions,

Brainstorm Buddy

Explore and expand your ideas with a
creative Al that generates fresh angles,
bold directions, and thoughtful variations.

Writing Coach

Get clear, actionable feedback on your
writing—just paste any text to improve its
tone, structure, carity, and overallimpact.

7/

® COMMUNICATIONS
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Chat GPT Example

GPTs

Discover and create custom versions of ChatGPT that combine instructions, extra
knowledge, and any combination of skills.

news release|

All Personal account workspace

RS F

News Release Buddy

Take tent and condenses it to create news releases with a narrative

Newshound 2

e
=}

i stors Limited ¢ 200+

Press Release Writer GPT — News, PR, Brand Launch

PR Newswire Al - Press Release Writer

D) e

NEWSIFY® Press release generator from contentflink
B Prompt for creati . ’

Forex Fast News.

© COMMUNICATIONS
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Chat GPT Example

GPTs o

Discover and create custom versions of ChatGPT that combine instructions, extra
knowledge, and any combination of skills.

PR Newswire Al - Press Release Writer

By Fasih

O news release

Al Ppersonal a

unt worksp

Craft media-grade press releases with PR Newswire Al. Tailored for
FNREE agencies,

(=] i — tha Reutersf ety for disribution and
. y tias " 5K+
News Release Buddy 5
& - e s cate news o " : >
B Pt A it V5 o
Newshound 2 Conversation Starters
3y Pro mited 200+ Write Media-Grade Press Releas  Write Media-Grade Press Releas
e e
Press Release Writer GPT — News, PR, Brand Launch
@ crouts roectivl croes laeses or rodinct i, cormarete aovi vt
3 eect s :leale Corporate News Stateme Lo bR Dratt
n PR Newswire Al - Press Release Writer
Poiptreodt- o Capabilities
NEWSIFY® Press release generator from contentflink ¥t Samech
) i T oot paedd rassriaas 7 4o Image Generation
8 200+
Forex Fast News
@ LT e
Trendina

® COMMUNICATIONS

37
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Chat GPT Example

Discover and create custc
knowl

news release|

All Personal account workspace

RS F

News Release Buddy
Take:

Newshound 2

e
=}

Press Release Writer GPT —

PR Newswire Al - Press Rele

D) e

NEWSIFY® Press release ge
% Prompt for creat fect pre

Forex Fast News.

PR Newswire Al - Press Release Writer

Write Media-Grade Press Release

This GPT gives you text-based results — but if you want next-level tools, check these out
Originality.ai - Detect Al & plagiarism like a pro

[ Copymatic.ai - Write SEO-optimized content 10x faster

WriteHuman.ai - Instantly make Al content sound naturally human

To create a professional, media-grade press release, | need a few quick details:

1. What is the main announcement or update?

Who is your audience—media, investors, customers, etc.?
Do you have a preferred headline or subheading?

Should we include executive quotes or data points?

L I A

Where and when do you plan to publish this release?
Once | have this, I'll generate a polished draft ready for PR Newswire distribution.

(SR

Ask anythi

+ 9

ChatGPT can make mistakes. Check important info.

eleas

© COMMUNICATIONS
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[E Castmagic
Q sawen

2 Content Pipaline

© Magiechat

S Stdio (1w

£ Media Library

4) Groundedin Ag

Prompts

Grounded by the Farm

5) G8TFvideos

4) Grounded and Rising

PodcastGuestSpots

) meotings

3) 08 Recordings

Book live workshop.
Join aur Stack communsty
Refor and earn

Submit foedback

@ Usor sattings

& Signout

summary &bio

speakers

Edit

Edit

i One Sentence Summary

Conclusion

Edit
4 that o0 points mi g snda

Related Websites & Organizations

Edit

¥ Key Session Themes

¥} 5 Conceptual Takeaways

% Timestamped overview

% Clipfinder: Quotes, Hooks, & Timestamps

Disable

Disable

Disable

Disable

Disable

Disable

Disable

Disable

Remove

Remove

Remove

Romove

Remove

Remove

39
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Castmagic Example

= . Groundodin Ag > Grev rev Gl Brodio Pathologymp Pipaine jechat 7 O Logacy M8 Swdo 2 wes
ZE Castmagic Groundedin Ag g " © i ® vog O togacy ™ [ ]

Create Content < revCarl Bradley Pathology.mp4

© Content Ppetine + Create

© Magicchat

S Stdo (3 + New custom prompt 3 i famp @ Goownos

© Medatory ~ summary & bio 6o es e )

Understanding plant diseases snd their imp:

o agriculture is crucisi for anyone antering the ield. Diseases can strike

nfiuenced by woather and sessonsl changes, loading it

gniticant economic los:

s and stalk rots in corm can hinder photosy

. reduce groin yield, and ultimately offect

profitability. More detrimentl dise

uch o5 fusarium ho

d bight in wh

& Thoso toxins can lo

dynamic nature of pathogens and fluctuating environmentsl conditions require consistent vigilance and adaptive disease

managomant strategios.

;

« Theimportance of understanding plant diseases and thair economic impact

ounded by theFarm + How crop yild and qus ected by vaious plant disosse ZEM(KD, @ Downkosd| & Spaskars | B Fid & repaca
e + Tho nfluence o weather and saasonity onthe amargence and severity of ises Janice Person 00 u
Geounded and ising + Deseription of soil-borno pathogens and thei ffect on seodin How i the workd cid you decide you wanted to be @ plant pathologist? |Gt know what
+ Dofonsivo raits brsedersfocus on,such as disessa rosistance and drough toaronce plant pathology was unti | was probaby, gosh, | dont Know how old it was.Maybe, ko
soren N eople, probabiy. | wes maybe Eke twaive.fm ot sure. | wes abeeys
* Scouting for diseases a jecision-making regarding fungicide application. Aer S e IO oyl b i s Nee ot i
[ interostod inscionce. grew up on  farm in southeastern s, nt to f from here
i o Chal breeders face with emerging diseases and n evolution
ama into southern inoi called
©) mestis + Explanation of the isessa triangi ndits componen arting to come into Bincs ot
08 Recordngs OurExperts
CarlBradiey: A protessor and axtansion plant patholoia o the University o Kentucky. CalBracie spacisizos in
Needahand? §, ¥ e Carl Bradley 4
isoases of field crops ko soybeans and wheat. Hisitorest i plant pathology stems from axperiencing tho sudden death
y— s vyl s G5 i ey Y ks gt 1 Thy thought it was a isease. They thought it was caused by & pathogen. But there for o
e Wi, it wos aven unknown what wss even causing this. 501 just remember looking

Janice Person: The host of the intarview, Janice Person, faciitates dis

fons with experts in the agricultura feld Joyboan fieids, and it was

o disappointing, They were very he

etor and oo prematurely, which is why t why it's called sudden death syndrome. And it was just.
St encack I ust reaybotherod ma thet e ha this prablom.
© iecsottings + speakers oo @520 1 plc “« O ™
& Signout © Processingitems 3

oy Pathologympé” are:

40

astmagic Example

(E Castmagic Groundedin Ag > Grev rev Corl Bradiey Pathologympé Edit custom prompt

Q Search Crasts Content Customize Castmagic to your use case.

@ Home
®

s oo P q

O Magicchat Name
3 Stdio (3w + Newcustom prompt

P witi

1 & descriptive name for your prompt
£ Media irary ~ summary & bio

derstanding plant diseases and thoir - eisen summary & bio
- o Understanding plant disessos and thelimpact on agrcutve s cr ¥

various stages. influenced by weather and se hange 3
(©_mosasgs K rots in corn can hindor photosyn

profitability. More detriments diseasas, such o

 bigh
sorowrignt  Prompt
dynamic nature of pathogens and fluctuating environmantal con

managemen strategies Refine your prompt, if youd like. You viill be @

my

dns. These toxins can lead to financil penal

change this later, too.

Provide 1-2 paragraphs about the lesson without mentioning the person or people

« Theimportance of understanding plant diseases and thair econs

Grounded by the Farm - How Grop ylekd end qoskity i be wiisctid by vertous pie delivering the content. Highlight points that generally would prompt curiosity in people who
T vgess + Tha nfuenco of westher and seasonaity o the amargen are new to the agricultural industry. Following that paragraph, have bullet points of key

®) Qo st g | oo o g st slect 9% | topics or moments in the interview etc. After the bulletpoints, add a subheading *Our

@) iaries o Scoutingfor & jcision-meking regarcing fungicide. Expert’ or "Our Experts,” as approriate, and put each speaker's name and a couple of

- M:‘MIW‘ - :n‘w—amu" breeders foce mm"‘w ng dsesses and petl sentences about their background as a final action item.

) 105 Recordings OurExports

& Carl Bradley: A professor and extension plant pothologist ot the Uni
diseases offield crops ke soybeans and wheat. His interest n plant
ty prompts syndroma i scybean fields on his family farm i linois during the 16

Book e werkshop.

Janice Porson: The h

Join our Slack commanity

0 helping to convey compiex topics in an accessible manner for ney 4
Retorsnd o
Submi feadack It st oy bthared e thet we had this problem.
oo sottings * speak > PSS - :
CSpe speakers ¢ e ® @ “«O )
& senowt © Procssing items

ey Pathologympa” are:

41
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Castmagic Example

< counse wowe 'BG

Focus on Crops

Janice Person
s COMPLETE

*  Growing Crops for Food, Feed,
Fiber, and Fuel
™) Growing Crops Intro
e ® Basic Crop Needs
@ Making Decisions o
=] eck: Basic Crop Needs,
«

Edit custom t

Our Expert: A professor and extension plant patho

ky, Dr. Carl B

n diseases of field ¢

ke soybeans and wheat. His interest in plant pathology stems from experiencing the

sudden death syndrome in soybean fields o

mily farm in llinois when he was growing up. He's previously

worked in North

Understanding plant pathogens, the diseases they are related to and the impact on
agriculture is crucial for growing healthy crops. Diseases can strike crops at various
stages, influenced by weather and seasonal changes, leading to significant economic
losses for farmers. Symptoms like leaf spots and stalk rot in corn can hinder
photosynthesis, reduce grain yield, and ultimately affect profitability. More
detrimental diseases, such as fusarium head blight in wheat, can degrade kernel
quality or produce toxic mycotoxins. These toxins can lead to financial penalties or
outright rejection of the crop in the market. Furthermore, the dynamic nature of
pathogens and fluctuating environmental conditions require consistent vigilance and

adaptive disease management strategies.

Dr. Bradley gives us a great look at all of this on a basic level and helps us understand

commitrient to subtamaiity loft me with a newlound spprecistion fof

[ G

tone of
1 each of
anting a
f the SEO

42

Create Content

~ DRAFT blog post

rm——— Topic 2 Explci

Storon
Podcantauestspots

meetngs

108 Recortings

© User settings A1 bid facemel 10 Dovid and conchuded

& snout © Processing tems

2 Croote

® Pipsine 7 @ Magicchat 2 O

< Hemme Bros final episode

ZESHKE) ® Douriond @ Spastars

roundedin Ay
[R——— 10 of foodt | recently hod the pleasurs of comvorsing
ved inta the intricacies of this age-oid craft, David
© mecorsngs
S Topic 1 The Magic of Cheesemaki iy oskod
- D o shed Bght onthe my? eyes he explained that it takes an
r storishing 46 to 47 pounds of curds o Howover, hat intrigued mo the most
e Was the revelaton that thare woukd ahways bo about 27 pound 1 curds that couldnt be used to make @ ful block
o Thase discounted curds find their way into the homes of hardwarking famiie, providing an opporturty for everyone to

o former. fve been called 8ot of

Janice Porson
Roaty
dustry, Despita K

DavidHommo

ing 304 hosith David Homme

htoning conversation | coukdt help but feet 8 so

4 of choese production th

tanabiity lft me with a newlound apprecistion for

@ g vplce

have come together, and fmin
o 2 dary. They havo a crosmary. So1 co

togscy 19 Studio 2
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Castmagic Example

Groundod snd g
5 stes

[L—
©) meetioss

108 Recortings

ot

ook ve worksnop.

i our Sack commanity

@ Rotersnd oam

Submt foaciack

© ser settings

& snout

Edit custom prompt

Customize Castmagic to your use case

Croato Content

2 Croote

Name

mpremer ome up

~ DRAFT blog post
DRAFT blog post

Prompt

Refine your prompt, if youd like. Yo

later, too.

wiill be able to change

Determine three major topics covered in this episode and writing in the style and tone of

the host and in first person, provide an introductory paragraph, few paragraphs on each of
the topics. Do not mention episode and podcast, instead write it as the host recounting a
conversation with another person for use on a blog u

izing subheads and some of the SEO
keywords. Be sure to include a point or two of curiosity for each topic.

to sustainabio farming practices.

bid facemel 10 David and concluded our enightening conve:

© Processing items. A

¢ with 3 newtound spprecistionfor

N

44

[E Cast
Q sewen
& vome

© Magecn

& st (3

rounde

&) storen

podcante

) mestngs

5) wsheca

David Hemme

The Secret to Success: "Ron, if you had to put every dime that you have into making one cheese and it had to be

successful, what would it be? ... Americans love cheddar. You make a good cheddar and you'll have a market."
David Hemme 000719 > 000

The Value of Dairy: "You don't because when you're making cheese, you put to 46, 47 pounds into a quote unquote

hoop. Then you press it overnight and then you have like a 42 pound block the next morning."
David Hemme 000914 > 00:09:36

The Importance of Generosity in Business: "Well, at the end of the day, it has to be 100z because that's what our
packaging says. So if there may be four or 50z left over, we'll ziploc those. You make a lot of friends when can't sell them,

so you give them away. And | see my retailers looking at me like, wonder if he has any samples. He's given away extra."
David Hemme 001408 > 00:14:22

The Importance of Authentic Cheese in Pizza Making: "Because cheese to any pizza is just the low grade cheese you can

buy. It is fat free, every one of them... all they have cheese there for is yeah."

David Hemme 002528 > 002538

The Hidden World of Artisan Cheeses: "Like | was telling you earlier when we went to the American Cheese Society,

people don't even realize there is one of those but it's a big deal.”

David Hemme 002940 » O«

The Search for Quality Cheese: 'l had never had what | would consider to be a decent piece of cheese in my life

because out here in rural Missouri, it's just not offered."

45
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Castmagic Example

Edit custom prompt

Podcast  Foods  Education | Blog

Artisan Cheddar from the Farm: Cheese Curds &
Conservation

Cheese farmer made be a made up term but when you make artisan cheddar cheese from the
dairy cows you milk, it seems fitting so it's what | called David Hemme as | visited the family's Newsletter
Missouri farmstead creamery!

Podemean Don't miss 2 post! Sgn up to receive updates and
new posts directly to your inbox!

) Mmatigs The Hemmes are committed to “better from the beginning” and the result is incredibly tasty
9 9’
oo products with an eye on the future. We cover all the topics from cheese curds to regenerative
] farming techniques being used on the farm.

o Grounded by the Farm. foLlow suaRe D KE

Joue e

i Artisan Cheddar from the Farm: Cheese Curds & (

Meet Your Host

sutmtena o

© Usersetti. -
Sep13,2023 H & 1Ix "

& sgnout

(An Al-gen: transcript for the episode is available as is a post on some

46

eo Editing via Descript

Al tool for
video editing

@ COMMUNICATIONS

47
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Primary Uses via Descri

G GroundedC.. v &F Invite

Q) Home
[5 Projects ¥ Edita video
4 Quick recordings

[0 Learn Descript U Clean up audio

All- Al speakers Popular features
B8 Layout packs
o]

Workspaces Al video maker

and visuals

1o

o arssoms examlesof

Recent projects

Sty my video ke k

prp—

Your new Al co-editor

Underlord, is free to use (in beta)

Try now |

‘Watch Al make your video with voiceover

Q_ search projects

What do you want to do?

€) Make a podcast

Add captions

Make a video about...

@ Create social clips

®  Fix eye contact

Create with Al speaker

Let an avatar present your script—no need

to record

Record New Proj

[ Transcribe a file

. Translate & dub video

p

View all projects
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e =50 P ——
Touring Dairy Farms
Courtney.

i
[

o/ s W b M 50 @

Social Videos

Touring Dary Farms Courtney.

2 wae
‘grow larger n the future, but we're kind

of happy where we're at right now.

S we were kind of innovators in
‘Oklahoma, which is kind of fun. U, since
then, there has been two other robotic
systems installed, including Oklahoma

State University and a larger dairy, uh, a

‘couple of miles or. An hour south of here.
Uh, 50 welike to say that we brought

robotics to Oklahoma

00373 K>

Meet the Dary Cows: Each One Has  Nomel

Retum 1 origing

schedule . It's

Layout Background @ Transitons |

Recora

> o @B

« Createclips 26 A v
Robotic Miking: Transforming Life on the

Fam

This cip Nghights th transformative

impact o milking systems on the

iy bves of smal daiy formes, e

improved auaity o e.

Mot the Dairy Cows: Each One Has &
Namet

This i Nghights  uiue and e

cndeating s5pect o th o
= i

Funny Farm Antics: Sneaky Jerseyson ®

theLoose! coporn

Gnexpecied behevor

i i o @

Proitizing Cow Comfort: The Heartof
Our Farming Philosophy

painting 3 v

the cows easy-going making t
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Captioning Setup & Editing

Why not try to break it?

Ain’t no argument
like an Al argument
cause Al arguments
won’t stop

51
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Know Your Comfort Level & Limits

Some folks will go
further than you,

others not as far
with Al. That’s fine.
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Questions?
Get links &
PDF of slides

Janice Person
founder/principal
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