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Janice Person
founder/principal 

Digital Media: 
Tips for Building 

Brand Affinity
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Branding pulls 
together a lot of 

components.
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Most of us know 
it when we see 
it, feel it, etc.

Branding pulls 
together a lot of 

components.
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What brands come to mind?

4



7/25/25

3

What brands come to mind?
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What brands come to mind?
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My Sisters, a Few Nieces...
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Branding has Evolved

Digital takes 
branding to a 
whole new level.
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Digital Branding Factors

Done well, can 
enhance 
relationship, 
done poorly, 
turns people off.
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Digital Branding Factors

Can set you 
apart in a 
crowded feed.
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Digital Branding Factors

put the customer 
(or segment) at 
the center, not  
engagement
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Digital Branding Factors

also needs to 
fit the product 
company
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Digital Branding Factors

finding the 
right fit can 
take some 
experimenting
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What creates a 
digital brand?
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Ways to Convey Branding

what is your 
brand’s voice or 
sound? 
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Voice and Sound – Feel

• Conversational & Relatable
• Expert & Informative
• Inspirational & Uplifting or 

Curious and Explorative
• Authentic & Personal
• Controversial or Creating 

Connections
• Calming or Exciting
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Voice and Sound – How

• Consistent personalities or a 
diverse slate use same voice?

• Music for the background?
• Similar, recurring intro or 

outro? 
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Voice and Sound - Articulate

• Begin putting it into words, 
refine over time

• Have a clear brand voice 
prompt for AI tools

18



7/25/25

10

Ways to Convey Branding

what is your 
visual identity? 
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Visual Identity – Old School

• logo
• color palette
• fonts 
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Visual Identity – Digital

• video
• overlays
• image style / feel 

/ filters
• props
• locations
• faces
• consistent across 

channels?
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Ways to Convey Branding

what is your 
brand’s cadence 
or rhythm? 
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Cadence / Rhythm

• regular posting = 
mindshare

• content mixture 
(topics, types of 
posts, etc)
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• Share authentic stories 
• Connect emotionally 
• Use a mix of content 

types
⚬ educational 
⚬ behind-the-scenes
⚬ testimonials
⚬ user-generated 

content.

Strategies – Storytelling/Content
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• Respond promptly
• Encourage conversation 

and participation 
⚬ polls
⚬ Q&As
⚬ contests

• Recognize and 
celebrate your audience 
and clients

Strategies – Community
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• Provide the human 
touch

• Customize messages 
and interactions when 
possible

• Show the people 
behind the brand 
⚬ introduce team 

members
⚬ share the journey

Strategies – Personalize
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• Align messaging, 
visuals, and values on 
all platforms

• Audit your digital 
presence regularly to 
ensure alignment

Strategies – Consistent Channels
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Let’s Look at 
Some Accounts
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Tools I Find 
Useful
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My Top Five Tools

• Canva for SM
• Canva for PDFs
• Canva for website 

headers
• Canva for presentations
• Canva for video 

overlays
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Editing Quickly
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Editing Quickly
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Project Folders to Organize
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Seamless Team Interaction 
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Seamless Team Interaction 
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Castmagic Converting to Text

• AI transcription
• Audio & Video
• Standard & Custom 

prompts for various 
types of content
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Spaces for Different Info
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Spaces for Different Info
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Recurring Content Prompts
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Custom Prompts Do As Told
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Custom Prompts Do As Told
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Edited Versions Get Used
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Useful in Creating Handouts
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Useful in Creating Handouts
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Video Editing via Descript

AI tool for 
video editing
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Prompt for Social Videos 
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Captioning Setup & Editing
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No Time to Start Like the Present

Branding is a lot 
like writing, you get 
better the more you 
do, look back and 
reflect. Next 
generation always 
better. 
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Janice Person
founder/principal 

Questions?
Get links & 

PDF of slides
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